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Market Yourself on LinkedIn 
Building a Great Student Profile 

 

LinkedIn is an online networking tool that you can you can use in order to market yourself as a job seeker or 

to market yourself in your current business/position in order to gain clientele. To start, create an account. 

 

Once you have completed the few simple steps, as seen above to create an account, build your profile. 

Building an “All Star” profile requires 100% completion in order to maximize your success. It will need the 

following:  

1. Photo 

2. Headline 

3. Summary 

4. Skills & Endorsements 

5. Education 

6. Experience 

7. Recommendations 

8. Connected 

9. Weekly updates 

10. Unique LinkedIn URL 
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1. Upload Your LinkedIn Profile Photo 

Your LinkedIn profile photo will attract 

every visitor's eye they will unconsciously 

and immediately form an impression of 

you. Select a professional, high-quality 

headshot. Display personality through a 

friendly and approachable facial 

expression and pose.  

2. Create Your Headline 

Your headline is gives people a short, 

memorable way to understand who you 

are in a professional context. Think of the 

headline as the slogan for your 

professional brand, such as “Student, 

National University” or “Recent honors 

grad seeking marketing position. You want it to be brief, and to tell viewers what you do or what you want to 

do. Keep it specific! For example, don't just say Consultant or Engineer.   

3. Fill in Your Summary  

Your Summary on LinkedIn should resemble the first few paragraphs of your best-written cover letter — 

concise and confident about your goals and qualifications. It should be a paragraph highlighting your key 

capabilities.  Include relevant internships, volunteer work, and extracurricular activities. Present your 

summary statement in short blocks of text or bullet points for easy reading. 

4. Skills & Endorsements 

Prior to 2011 there was a Specialties section. Now users can list up to 50 specific skills that set you apart in 

the Skills and Endorsement section. Include key words and phrases that a recruiter or hiring manager might 

type into a search engine to find potential 

employee. In the Summary Section you may 

want to highlight any certifications and 

credentials, as well as specific subject matter 

areas of expertise, you listed in the Skills and 

Endorsement section.   
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5. Education 

Include information about all institutions you’ve attended. Include your major and minor if you have one, as 

well as highlights of your activities. It’s also appropriate to include study abroad programs and summer 

institutes. Don’t be shy — your LinkedIn profile is an appropriate place to show off your strong GPA and any 

honors or awards you’ve won.  

6. Experience 

Write position descriptions carefully to showcase your skills 

and accomplishments.  

• Be original!  

• Highlight your most important accomplishments for       

          each position! There is no page limit. 

• Elaborate on what you actually did! 

A few don’ts: 

• Use LinkedIn examples to pattern your experience 

• Only list your responsibilities  

• Write endlessly about your accomplishments 

You may choose to further personalize your experience 

section by adding documents to a popular application 

known as Slideshare Presentations.  

 

7. Recommendations  

The most impressive LinkedIn profiles have at least one recommendation associated with each position a 

person has held. Think about soliciting recommendations 

from professors, internship coordinators and colleagues, 

employers, and professional mentors. Make sure you get 

recommendations across the entire span of your work 

experience - beginning, middle, and current. This can help 

to show that you have performed consistently throughout 

your career. To request a recommendation go to 

connection’s profile, click the three horizontal dots, and 

then select Request a recommendation.  
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8. Get Connected - Build your network by sending connection requests.  

Start building your professional network on LinkedIn by connecting with people you know. LinkedIn allows 

you to get connected through: 

• your online email accounts,  
• your address books (Outlook, Apple Mail, etc.), or 
• an independent search via personal, group, organization, or company name  

Most students start by joining their university’s LinkedIn group as well as the larger industry groups related to 

the career they want to pursue. Connect with current and past employees, faculty, staff, senior leaders, 

companies, and classmates. If you have a relationship with them or if you have common interest 

take the time to connect with us.  

• Go ahead, send out requests!  
• Accept new connections requests!  
• Use the contact list of the new connections to find more connections.  

 

9. Weekly Updates 

A great way to stay on other people’s radar screens and enhance your professional image is to 

update your status at least once a week. Tell about events you’re attending, major projects you’ve 

completed, professional books you’re reading, or any other news that you would tell someone at a 

networking reception or on a quick catch-up phone call. 

10. Create a unique LinkedIn URL 

To increase the professional results that appear when people type your name 

into a search engine, set your LinkedIn profile to “public” and claim a unique URL 

for your profile.  

 

Last Tip: When your resume is all complete LinkedIn will make you an “All Star”.  

 

  

Email search results 

Independent search results 

Email & 

Independent 
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Join LinkedIn Groups 
Get the most out of your LinkedIn experience by joining groups.  Groups are a fantastic way to expand your 

network. LinkedIn has over 375,000 groups - and that number is growing every day! So how do you find the 

right ones? Here are tips for finding relevant groups that will help you find meaningful connections. 

1. Join Alumni Groups 

In the search bar enter your Alma Mater. Most Universities and colleges have alumni groups that you can 

choose to join. They may also have special interest or organizational (fraternities, clubs, etc.) groups that you 

can join as well. This is a great way to leverage your alumni status to ask others for introductions to their 

connections. Most alumni will be happy to help out! 

Military service counts too! If you have prior military service, join the groups for your branch of service, as 

well as for any units that you served with. 

2. Join Professional Association Groups 

Most professional associations have at least one LinkedIn group. Many have separate groups for their major 

chapters as well. Go ahead and join the groups for any associations that you are affiliated. 

3. Join Many Company Groups 

More and more companies are creating their own LinkedIn groups. Go ahead and join! If you want, you can 

also join the groups of customer or supplier companies. If you are a job seeker, join the groups of any 

companies that you are targeting. 

4. Join Groups that Relate to Your Profession 

If you're a consultant, join some consulting groups. If you're a manager, join management groups. Find and 

join any groups that are related to your profession or field of interest. 

5. Look at Your Connections for Group Ideas 

See what groups your LinkedIn Connections belong to. If any of them are interesting and relevant, go ahead 

and join! Your connections are a great way to find out about groups. 

6. Create Your Own Group 

If you can't find a group you're looking for, go ahead and create one! Once you create the group, send 

invitations to all of your contacts who might be interested, and then start posting some discussions to build 

momentum and attract others to the group. 
 
Reference: Adapted from “LinkedIn How To”, www.squidoo.com. 2013 
Reference: Adapted from “LinkedIn Building a Great Student Profile" 

file:///I:/LinkedIn-%20Building%20a%20Great%20Student%20Profile.pdf. 2017 
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Important LinkedIn Tips for Job Seekers 

LinkedIn Essentials for Your Job Search- 

1. Set up job alerts. 

2. Use key words in your profile for the job you are seeking. 

3. Set up a strong profile using the 10 steps in our “How to Market Yourself on LinkedIn” guide. 

4. Make sure you can be found by correctly setting your visibility settings. 

5. Follow companies where you are interested in working. 

Directions to set up job alerts 

1. Click the “Me” icon at the top of your LinkedIn homepage. 
2. Select Settings & Privacy from the dropdown. 
3. Click the Communications tab at the top of the page. 
4. Under the Basics section, click Change next to Email frequency. 

 

Working with LinkedIn Job Search Tool- 

1. Create a search that works with your career goals. 

2. Save search (up to 10 search saves allowed)  

3. Begin looking at positions.  See which connections you already have that are connected to 

people who work in the same company.  Add those connections! 

 

 


